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|~ We tripled EBITDA, reaching R$ 94.7 million in LTM3T25, and grew net revenue
by 37% year-on-year

Financial highlights:

R$ 123.7MM R$ 14.2MM R$ 94.7MM

3Q25 consolidated

Net Revenue vs. 3Q24 3Q25 Net Income vs. 3Q24 LTM3Q25 EBITDA vs. LTM2Q25
R$ 26.5MM 21.4% 63% v 3024
3Q25 Consolidated vs. 3Q24 3Q25 EBITDA vs. 3Q24 Growth in Net Revenue :

EBITDA margin Shopping Brazil
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|~ We are among the 20 most downloaded apps in Brazil, with a CAC (Customer
Acquisition Cost) well below the average of other shopping players

Play Store Ranking
Shopping Category

Meéliuz: Cashback e Nota Fiscal ﬂ
Shopee: Compre de Tudo Online 4 Compras | 2 Amazon Shopping
1 ﬁ Compras 47 % 7 [Ds=m=e=? Compras
49 % 44 %

ice Temu:Compre como um bilionario SHEIN-Compras Online AliExpress: Compras online
2 Compras 5 Compras 8 Compras
Jem 43 % 41 % V 45%
- =
Marketing investments

Mercado Livre: Compras Online Magalu: loja e compras online OLX: Compras Online e Vendas
3 @ Compras 6 .8 Compras 9 OL‘)( Compras
/4
per month

4,9 % 4,8 % 4,5 %

Category Brazil

Principais apps gratuitos Mais rentaveis Principais apps pagos

Méliuz: Cashback e Nota Fiscal

Mercado Livre: Compras Online
Compras

49 %

IPTV Leitor - TV Ao Vivo
Reproduzir e editar videos

34%

WhatsApp Messenger
Comunicagdo
45%

TikTok 19 Compras
44%

SHEIN-Compras Online
17 Compra
41 *

99: Corridas, Food, Pay

4,5 %

PicPay: Conta, Cartéo e Pix
Finanga

4,7 %

WhatsApp Business
municaga
44 %

*Ranking of top free apps on the Play Store on September 23, 2025.
** Monthly marketing budget: average of marketing and advertising amounts accumulated during the year.

-Z\ 4,8

191K reviews

4.7
872K reviews
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|~ Even with reduced budget, we achieved record registrations, with increasingly

active users

Accounts Added
Millions of accounts

3Q24 3Q25

Tp?:ul HEERITE Active Users
Millions of accounts

3Q25 3Q24 3Q25
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User acquisition
and activation
will drive
revenue
growth in the
medium to long
term, thanks to
the strong
retention of our
cohorts

Retention
of GMV
in 5 years?

5.0

4.5 1

4.0 1

3.5 1

3.0 1

25 1

2.0 1

15 4

1.0 A

0.5 1

0.0
2011 2012 2013 2014

I 2024 W 2023 2022 2021

1 Referring to the 2019 cohort.

GMYV cohorts
RS billion
2015 2016 2017 2018 2019 2020 2021 2022 2023 2024
2020 2019 2018 2017 2016 WM 2015 [ 2014 B 2013 [ 2012 B 2011
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|~ We grew Shopping Brasil by 63% year-on-year,
in all quarters of 2025

60.2

3Q24

3Q25

with consistent growth acceleration

Net revenue
Shopping Brazil
RS million

)

244.0

3Q24
LT™M

3117
eas 2737 )
246.7 28%
______ 1
4Q24 1Q25 2Q25  3Q25
LTM LTM LTM LTM
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[

The 63% growth in shopping is the result of a 40% growth in e-commerce, along
with 172% growth in other shopping businesses.

Net revenue Net revenue Net revenue
shopping Brazil E-commerce other verticals shopping
RS million RS million RS million

69.2 29.0

495

60.2 172%

10.7

3Q24  3Q25 3Q24  3Q25 3Q24  3Q25
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Together, these initiatives accounted for approximately 25% of net revenue from

shopping in 3Q25.

( Méliuz Prime

09:298 - il 56 -

<

Seus Beneficios Méliuz Prime

Lojas com cashback em dobro

e (@ VA
I

6% 4% 2%
8% 7% 9%

Muitos beneficios para vocé!

Resgate de
cae:gbug:k sem

$ >
valor minimo .

(era RS 20)

1 d

q quiser!

Active user base
growth
3Q25 vs. 3Q24

( Méliuz Ads )

Produtos em Alta

Encontre seus produtos, ative o cashback
faga suas compras e ganhe cashback

Busque por lojas ou produtos

amazon.com.br

Semana de Ofertas Alexa
Descontos em Echo, Fire TV
e Casa Inteligente

p e

Semana de Ofertas Alexa >

Ganhe 5% de cashback em Echo, Fire
TV e Alexa

Promo imperdivel Ver Mais

Vem conferir as ofertas de Grandes Marcas no AliExpres:

( Méliuz for Brands >

17:380 - W @D

®

Nota Fiscal Minhas notas

Ganhe cashback em mercados e farmdcias

¥ Ganhe sempre
¢ RS 0,20 cashback « 3 notas / semana

Ja) Ganhe R$1por nota

Exclusivo Mélivz Prime >
Ofertas da semana
Compre e envie notas até domingo

Ofertas da se

Compre e envie notas

Ganhe

e 10%
de cashback

Super Cashback Mercearia

Popcorners Sabores 57g
25% cashback

Até 3 un. por pessoa

E nota fiscal
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|~ We focus on developing new opportunities for monetizing the base and making
partners profitable

( Product > ( Focus > ( Individual levers >

Méliuz Ads B2B Larger inventory and Al for hyper-personalization
Méliuz Prime B2B B2C Increase in subscribers' share of wallet

Méliuz for Brands B2B B2C Growth in the number of advertisers

Outros produtos B2C New opportunities for monetization users

( Cross lever >

64% de crescimento da base ativa
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|~ S_hopp_ing Bra_zil drove Méliuz's 37% growth in net revenue, despite a 40% drop in
Financial Services revenue.

Total net revenue Net revenue Net revenue Net revenue
RS million shopping Brazil financial services other companies
RS million RS million RS million

1237 982 15.9
203 37|% 63% 40% 142
— 602 | | 9.6 1
3Q24  3Q25 3Q24  3Q25 3Q24  3Q25 3Q24  3Q25
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We are
consistently
accelerating
our growth

growth in added
revenue 9M25

( Total net revenue

RS million

)

R$ 34M
Revenue addition 9M24

326.6 3254

307.6

3Q23 4Q23 1Q24 2Q24
LTM LTM LTM  LTM

R$ 62M

Revenue addition 9M25

360.7

3Q24
LTM

365.0

4Q24
LTM

383.0

1Q25
LTM

393.2

2Q25
LT™

3Q25
LTM
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We continue
to
aggressively
optimize
costs

of net revenue
representation

% sobre receita

53%
46%
46.1
374
3Q23 4Q23

Fixed costs
RS million
48%
36%

34%

394 27%
314

30.6
28.4
1Q24 2Q24 3Q24 4Q24

31%
30%

25%
36.6

304

25.2

1Q25 2Q25 3Q25
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Today we have
an extremely
efficient and
healthy business

— Net revenue + 18% YoY
— — Fixed cost - 13 p.p YoY.
Variable expenses (cashback) + 5 p.p. Yoy
Investment in marketing + 4 p.p. Yoy

426,6

Net
revenue
RS million

62% o
~ % of
~ net revenue
~
=~ —_——
-
~
~
~
—
=)
41% TS~
~
~
~ —
—————— 28%
3Q23 4Q23 1Q24 2Q24 3Q24 4Q24 1Q25 2Q25 3Q25
LT™M LT™M LT™M LT™M LT™M LT™M LT™M LT™M LT™M
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[~  We grew consolidated EBITDA by 258% in the quarterly comparison.

EBITDA
RS million

)

21.4% 16.9%
3 265 543
S F 3
8.2
+258%
12.0 20.9% -200%
7.4
3Q24 2Q25  3Q25 545
9M24  9M25

=== EBITDA margin

-88.2

3Q24
LT™

-207%

4Q24
LT™

1Q25
LT™

2Q25
LT™

3Q25
LT™
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[~ And in net income, we achieved 61% growth

3Q24

2Q25

3Q25

in Q325 versus Q324.

Net income
RS million

)

-197%

-563.5

3Q24
LT™

53.3
479 mmm T 7'y
-200%
-11.3
-20.4
4Q24 1Q25 2Q25 3Q25
LT™M LT™M LT™M LT™M
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We increased our cash flow by R$ 16.1 million between June/25 and October/25

Cash position
RS million

{ RS 16.1 million
Total change over the period

Cash and cash ICash variation Cash variotion: Cash and cash
equivalents | 3Q25 Oct/25 | equivalents
Jun/25 I\ ) Oct/25

|3
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14.2

This result was the outcome of operating cash flow of R$ 25.3 million, combined

with an investment of R$ 9.2 million in the Bitcoin strategy

5.3

C

Cash flow variations June to October 2025
RS milhdes

)

5.9

L]

245

I (92) l

(239)
3Q25 net depreciation Deferred taxes Otherimpacts Net income for  Change in Variation in Operating Cash flow Operating
income and with no cash 3Q25 adjusted accounts working cash flow Oct/25 cash flow
amortization effect for non-cash receivable capital and variation variation
effects other outflows  sep/25 vs. Oct/25 vs
Jun/25 Jun/25

Bitcoin
purchase and
allocation in
derivatives

Cash variation
Oct/25 vs
Jun/25

|3

Méliuz | 3Q25 Earnings Presentation

N
=



B We have a YTD Accumulated BTC Yield of 920%

Sats per share

528.6 535.2 B

1T25 2Q25 3Q25

BTC Gain (BTC)

B 420.8

BTC yield (YTD)

+920%

Bitcoin position

B 604.69

BTC USS$ Gain (USD)

USS 48.0MM

BSE return

25%

Average purchase price of BTC

(USS)

USS 103,323

|3
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. In Q3 2025, we announced the launch of the Company's share buyback plan.

Méliuz Enterprise Value (EV)? Multiple
RS million

EV/EBITDA:

0.67x

8 grr

Receita liquida YoY

- EBITDA LTM3Q25
+258%
Market Cap Caixa BTC NAV Enterprise EBITDA YoY
Enterprise Value
Ajustado Ajustado

+45 MM

Total accounts

4th place

Most downloaded shopping app?

+96%

GMV retention 5 years

1. For management purposes, EV was adjusted by the Company's cash position and BTC NAV (Net Asset Value), given that both represent relevant liquid assets. Base date: November 4, 2025.

2. Ranking of top free apps on the Play Store on September 23, 2025.

<9 BEMOBI
BMOB3: 5.46x

locaweb
LWSA3: 10.71x

C 1oTUS

TOTS3: 17.15x

MONEYSUPERMARKET
MONY.L: 7.70x

ibotta

IBTA: 14.61x

Klarna
KLAR.N: 16.0x

| 3
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