


Geramos R$ 21,3M de caixa no 2T26, com receita recorde e
’ 74% de crescimento no EBITDA LTM

Receita liquida consolidada

R$ 115,7M

+18% Vvs. 21725
Shopping Brasil
+32% Vs. 2125
Maior 20 Tri da Historia

Receita liquida LTM

R$ 495,6M

+26% Vvs. LTM 27125
Shopping Brasil
+44% Vs. LTM 2T25

TEBITDA ajustado desconsiderando o impairment de Bitcoin.

EBITDA ajustado?

R$ 17,3M

+38% Vs. 2125
Margem 15,0% (+2,2p.p.)

EBITDA ajustado* LTM2T26

R$ 109,6M

+74% vs. LTM2T25
Novo recorde historico

Geragao de caixa

+R$ 21,3M

No 2T26

Cancelamento de agdes

+8,5%

(De Participacao dos
Acionistas & Bitcoin Yield)

El
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» Em 2026, damos o préximo passo
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» Em 2026, damos o préximo passo
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Hd 3 anos estamos adicionando safras cada vez maiores de usudrios ao
nosso negdcio

Contas totais
(# milhoes)

Novos compradores e-commerce

(base 100)
33,4 ©
o~
28,1 5
E
El
.
3
o
5
5
¢
2723 2T24 2725 2723 2T24 2725 2726 %
3
ks
b3



Ao mesmo tempo, seguimos sendo uma mdquina de retencdo de clientes
no longo prazo

Retencido de receita por safra
(# milhoes)

400 -
350
300 -

250

200 -

+219%

150 A k Retencéo de receita da
safra adquirida ha 10 anos®

100 -

50 1

0
2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025

I 2025 [ 2024 [ 2023 2022 2021 2020 2019 [0 2018 [ 2017 [ 2016 [ 2015 [ 2014 [ 2013 M 2012 [ 2011
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A consequéncia é nosso crescimento constante: estamos préximos de
atingir RS 500 milhdes de Receita Liquida, +26% no LTM

97,8
17,8

2725

15,7
14,8

2726

Outras empresas

Receita Liquida Consolidada

(R$ milhées)
478,1
460,2
426,6 65,4
3932 o8 +44%
67,5 41,5 Receita Shopping
65,8 2T26LTM vs 2T25LTM

-25%

2T26LTM vs 2T25LTM

-5%
Outras empresas
2T26LTM vs 2T25LTM

' 43,0
473
537

2T25LTM  3T25LTM  4T25LTM 1126 LTM  2T26 LTM

Receita liquida servicos financeiros [l Receita liquida Shopping Brasil

Receita Servicos Fin.

Méliuz | Apresentacdo de Resultados 2T26



O core business continua crescendo rdpido, impulsionado pelo crescimento
de 114% YoY do beyond e-commerce

Receita Liquida Shopping Brasil Crescimento Receita Shopping Brasil

>NC YoY
(R$ milhdes) (R$ milhdes)
3934 : 105 926
+19%
Crescimento ng
92,6 E-commerce
2726 YoY
70,4
+114%

Crescimento Beyond
E-commerce
2726 YoY

21%
Representatividade

Beyond E-commerce
na receita de

Shopping

Receita liquida Crescimento Crescimento Receita liquida
2725 2726 2725 2726 Shopping 2T25  e-commerce beyond e- Shopping 2726
LTM LTM commerce

Beyond e-commerce [l E-commerce

Méliuz | Apresentagao de Resultados 2726



O e-commerce segue com crescimento consistente e manutenc¢do dos
patamares de Take e Net Take: +26% YoY de Receita LTM

Receita E-commerce e Take Rate

(R$ milhées | %)

6,6%

2126

2724
LT™M

76%  7,6%
G, 7.4%
7.2% . :
7.0% 7.1% ; ;
6,8% ; i
/ 6.7% +26%
3082
2904 2965
266,8
+
2387 2444 4B%
222,0 2233
3T24  4T24 1125 2725 3725 4T25 1726 2T26
LT™M LT™M LT™M LT™M LT™M LT™M LT™M LT™M
Receita liquida e-commerce Take rate

GMV e Net Take Rate

(R$ bilhdes | %)

23% 23% 200 23% 229 22% 23% 23% 229

4,5

+23%

LTM L™

+5%
56 56 5,6
53 54
51
48
4,6
2T24 3724 4T24 1T25 2725 3T25 4T25 1726 2T26
LT™M LTM LTM LTM LTM LTM LTM
GMV = Net take rate

Méliuz | Apresentacdo de Resultados 2T26



O Beyond Ecommerce e o E-commerce sao complementares e
sinérgicos

Beyond Usuario
Cross .
e-commerce multi-produto

T

E-commerce
only

Frequéncia de Uso da Plataforma
Cross

LTV por usudrio

ntacdo de Resultados 2T26

Méliuz | Aprese



3

No 2T26, tivemos sucesso em alavancar essas sinergias entre as
verticais

indice de Cross-Sell entre Verticais

(base 100)

° Beyond Usuario

£ e-commerce N multi-produto

9 _>

S

s

o

3

e 2 T

9 2

= o

(]

°

.!

[Y]

&

3 E-commerce

E only
r )
| |
: +80M recomendacdes :

- | més, com base no consumo offline
LTV por usuario
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Em apenas doze meses, crescemos em 37% o ARPU do e-commerce e
em 78% do beyond e-commerce

Receita por Usuario Ativo LTM
(base 100)

Beyond E-Commerce

160 1 180 - 1778
S
150 170 -
140 - 137,0 160 4
_ 150 |
b
| +78%
120 - +37% 130 -
10 4 | 120 A
100
100 "0 13600
90 100
90 A
80 - 80 |
70 A 70
60 - 60
2T25LT™M 3725 4T25 1726 2726 2T25LT™ 3725 4T25 1726 2T26
LT™M LT™M LT™M LT™M LT™M LT™M LT™M LT™M

1 Receita por usuario ativo LTM: receita atribuida aos usuarios nos Ultimos 12 meses dividida pela quantidade de usuarios que realizaram ao menos uma transa¢ao no mesmo periodo.
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Despesas seguem
Nno menor patamar,
mesmo com o
Méliuz crescendo
mais rapido

— Receita liquida +26,1% yoy

— — Despesas fixas -2 pp YoV.
Despesas variaveis (cashback) - 2 p.p. Yoy
Investimento em marketing - 2p.p YoY

Receita

liquida
R$ milhdes
4959
393,
340,8
% sobre
receita liquida
45%
— -~ —_
1 = -~
-~
-~ ~
- 29% 279
2T24 3T24 4T24 125 2T25 3T25 4725 126 2T26
LT™M LT™M LT™M LT™M LT™M LT™M LT™M LT™M LT™M

Méliuz | Apresentagao de Resultados 2726



Nossos cashback Rates continuam sauddveis e em linha com a

performance histdrica

1124 2T24 3124 4T24 1T25 2725 3725 4T25 1126

2726

Méliuz | Apresentagao de Resultados 2726



. Melhoramos nosso EBITDA ajustado em +38% YoY e atingimos uma
margem EBITDA ajustada de 22,1% no LTM2T26

EBITDA Ajustado Consolidado?
(R$ milhdes)

22,1%

16,1%
./10976

12,6% 15,0% ki

63,1

12,6

2725 2726 1825 1526 2725 2726
LT™™ LT™M

=®=- Margem EBITDA ajustada

1 EBITDA ajustado desconsiderando o impairment de Bitcoin.

Méliuz | Apresentacdo de Resultados 2T26



na visao LTM

494
384

2T24 3T24
LT™ LT™

1 EBITDA ajustado desconsiderando o impairment de Bitcoin.

EBITDA Ajustado Consolidado?

54,1

4T24
LT™

(R$ milhdes)

219%

22,1%

+74%

78,5
65,7 631
1725 27125 3T25
LT™M LT™M LT™M

=@ Margem EBITDA ajustada

4T25
LT™M

1726
LT™M

2726
LT™

Atingimos o 5° trimestre consecutivo de crescimento da Margem EBITDA

+5 p.p.
Margem EBITDA
ajustada 2T26LTM vs
2725 LTM

~2X
Margem EBITDA
ajustada 2T26LTM vs
2T24 LT™M

Méliuz | Apresentacdo de Resultados 2T26



O EBITDA se converteu em caixa: Geramos RS 21,3 milhdes de caixa no

2T26

(14,8)
EBITDA
2126

32,2

Impacto
Bitcoin

Composic¢ao da Variagcdo de Caixa no 2T26

17,4

EBITDA
ajustado
2T26

12

Outros
impactos
sem efeito
caixa

(R$ milhodes)

18,6

EBITDA
ajustado
2T26
excluindo
efeitos
nao caixa

n7

Variagao
cashback

(5.3)

Earn-out
pagos

(2,6)

Variacao
contas a

receber e
a pagar

21,3
(n

Demais Variagdo

saidas caixa,
decaixa equivalentes

eTVM

Jun/26

Méliuz | Apresentacdo de Resultados 2T26
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» Seguimos acelerando a adoc¢ao de |IA por toda a companhia

( N\ /7 N\ [
X Desenvolvimento
Engenharia e )
& Produto +90% do cédigo escrito por
IA
N4 .
(R T 4
1A
Infraestrutura base
Analytics como Integracdo do Banco de
ferramenta Dados e Skills de Analise
de apoio 9
S 4
Automacoes Simples
Negécio & - Criacéo e Gestao de
Suporte Conteldo
- Automacao de processos
\ J /'
4T25 1T26 2T26 Préoximos passos

| 3
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’ Seguimos acelerando a adoc¢ao de |IA por toda a companhia

( N\ /7 N\ [ (
Engenharia Desenvolvimento Fluxo End to End
o o .
& Produto IfOA) couvelge seeilio pey Da PRD ao Teste integrado
N4 g |\
(R T 4 4
1A Insights Real Time
Infraestrutura base N e port
. ° ertas de Performance
Analytics como Integracdo do Banco de . Andlise Testes A/B
ferramenta Dados e Skills de Analise ) .
e apoio - Insights para Parceiros
N \\§ \
S 4 4
Automacoes Simples Fluxos Complexos
Negécio & - Criagdo e Gestdo de - Gestdo Automadtica de Ads
Suporte Conteudo - Backoffice Agéntico
- Automacao de processos - Atendimento ao Cliente
. J y € .
4T25 1T26 2T26 Préoximos passos

|3
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» Seguimos acelerando a adoc¢ao de |IA por toda a companhia

( N\ /7 N\ [ (
Desenvolvimento A
Engenharia Fluxo End to End Desenvolvimento de
o . :
& Produto IfOA’ eoEdelizo SHerlio [pey Da PRD ao Teste integrado Produto 24/7
N4 L \_
(R T 4 4
1A Insights Real Time
Infraestrutura base g Decisdeslalionen e
Analytics como Integracdo do Banco de 'A%ertas de PerfoimaneeEliEess e personalizadas
fec;rameljta Dados e Skills de Analise e (e Eeasilios
€ apoio
) 2 . N
S 4 4
Negécio & AuFotnagoes~S|mpIes Fluxos Complexos
Suporte 'C(;:?gggoe sl - Gestdo Automatica de Ads Operagao Autonoma
Altomacasdelprocessos - Backoffice Agéntico & SAC
\ J py € \
4T25 1T26 2T26 Préoximos passos

| 3
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’ IA ndo é meta: é o meio para todos os resultados que geramos

. Receita anual
PRé/IZ:)eV por colaborador 2
(RS milhdes)

+11% L
28

4T25 1126 2726 4T25 1126 2726

1 PR/Devs: razdo entre o nimero de pull requests no periodo e a quantidade média de desenvolvedores no mesmo intervalo, excluindo periodos de code freezing.
2 Considera os ntimeros de Méliuz e posicdes permanentes.

|3
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O programa de recompra nos permitiu capturar a assimetria de mercado
e gerar 8,5% de aumento da participagdo para nossos acionistas

Fato Relevante

08/10/25'
(R$ milhdes)

10,0

EV ajustado

Resultados 12 meses subsequentes?

109,6

EBITDA
2T26 LTM

(R$ milhoes)

41,2

Caixa gerado
2726 LTM

37,1

Recompra
de Acgdes

+9,IM

acoes recompradas
100% a partir do caixa operacional

-8,1%

no nimero de agdes em circulagao
gerado com o programa de recompra

+8,5%

de Bitcoin yield
gerado com o programa de recompra

+11,4%

de Bitcoin yield anualizado
gerado com o programa de recompra

1 O programa de recompra foi realizado via derivativos e financiado pela geragéo de caixa operacional da Companhia. O EV ajustado considera os dados divulgados no fato relevante de 8 de outubro de 2025.
2 Resultados acumulados do 3T25 ao 2T26, correspondentes aos quatro trimestres subsequentes ao ultimo resultado divulgado antes do Fato Relevante de 8 de outubro de 2025.

Méliuz | Apresentagao de Resultados 2726



Acreditamos que a companhia segue sub-avaliada na comparacdo com
seus pares

Market Cap Caixa disponivel Recompra BTC Nav Enterprise Value Ajustado?

GEELEETTE R$ 75,5 R$37,2m R$ 199,3 M R$ 197,5m

EBITDA ajustado
RS 109,6M A .
+74% YoY mehuz Klarna |botta MONEYSUPERMARKET c TOTVS locaweb %> BEMOBI

EV/EBITDA? 1,80x 10,58x 72,65x% 6,72x 12,35x 11,35x 6,92x

Crescimento +26%

0, _'7Cy (o) [0) 0, [0)
receita LTM YoY?2 +28% 0 +2% +20% +11% +24%

Comparaveis negociam entre 3,7x e 40,3x o multiplo do Méliuz

Méliuz | Apresentagao de Resultados 2726

1 De forma gerencial, o EV foi ajustado pela posigao de caixa e pelo BTC NAV (Net Asset Value) da Companhia, por ambos representarem ativos liquidos relevantes. Data-base: 04 de agosto de 2026, sem considerar o cancelamento das a¢des no dia 5 de agosto de

2026. A posicao de caixa desconsidera os valores alocados em TVM.

2 Com base nas informagdes financeiras publicas mais recentes disponiveis por cada Companhia até a data desta apresentagdo. Para as companhias que ainda ndo haviam divulgado os resultados do 2726, foram consideradas as informagdes financeiras publicas 27
mais recentes disponiveis.



Somos a 7° empresa com maior crescimento do IBOV,
no entanto negociamos ao menor multiplo EV/Lucro Liquido

® Meéliuz (CASH3)
Ibovespa

VALUE + GROWTH
+60%

+50%

+40%

EV/L: 3.3x
YoY: +26,1%

+30%

maior crescimento >>

+20%

+10%

Receita LTM

0%

-10%

0x 10x 20x 30x 40x  60x  80x  100x
EV / Lucro Liquido LTM mais caro >>

Méliuz | Apresentagao de Resultados 2726

Andlise interna RI Méliuz.

Considera o Lucro Liquido LTM 2T26 do Méliuz excluindo impacto do Bitcoin.

O EV do Méliuz foi calculado com base no market cap de 04/08/2026, descontado caixa e equivalentes, e divida da companhia.

Para as demais empresas do Ibovespa, os fundamentos (Lucro Liquido LTM e Receita YoY) e o EV refletem o trimestre mais recente disponivel na CVM até 06/08/2026.
Foram desconsideradas do universo Ibov: empresas do segmento de bancos e financeiras, e empresas cuja Ultima divulgagado disponivel é anterior ao 1T26 (prejuizo no LTM, sem filing publicado ou com dados incompletos). 28
Fonte: CVM e Yahoo Finance.



Aprovamos um novo programa de recompra para seguir gerando valor
para nossos acionistas

Forte desempenho operacional R$109,6M
Resultado consistente nos ultimos EBITDA ajustado LTM', +74% YoY
trimestres
Novo Programa de
Geracdo de caixa R$ 41,2M recompra
100% originado da operagao Caixa gerado nos ultimos 12 meses
aberto em ago/26
Sélida posicao financeira
posicao financ RS 258,8M 10% free float
Moeda fiduciaria e Bitcoin em ativos liquidos
8,1 M acdes a serem recompradas
Auséncia de endividamento Zero
Balanco limpo, sem divida divida

Valor de mercado atual

EV/EBITDA estd 3,7x- 40,3x abaixo dos
comparaveis

1,8x

EV/EBITDA

1 EBITDA ajustado desconsiderando o impairment de Bitcoin
2 Saldo de caixa e disponibilidades em 30 de junho de 2026 e valor da carteira de Bitcoin em 4 de agosto de 2026.

Méliuz | Apresentagao de Resultados 2726



Para execucdo do plano de recompra, aprovamos uma nova estrutura da
alocacao de capital: mais eficiente, flexivel e integrada

Estratégia de Tesouraria Objetivo

BTC Yield e
Avaliacdo e gestdo integrada do caixa liquido da Companhia geracao de valor

para acionistas

Aquisicao de Bitcoin Recompra de agdes

via geracao de caixa operacional ou via geracao de caixa operacional ou
derivativos com o saldo de Bitcoin

Méliuz | Apresentagao de Resultados 2726
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’ We generated R$ 21.3M in cash in 2Q26, with record

revenue and 74% growth in LTM EBITDA

Consolidated Net Revenue

R$ 115.7M

+18% vs. 2Q25
Shopping Brazil
+32% Vvs. 2Q25
Record for a 2nd quarter

Net Revenue
Shopping LTM

R$ 495.6M

+26% Vvs. LTM 2Q25
Shopping Brasil
+44% vs. LTM 2Q25

¥'Adjusted EBITDA excluding the Bitcoin impairment.

Adjusted EBITDA!

R$ 17.3M

+38% Vvs. 2Q25
Margin of 15.0% (+2.2p.p.)

Adjusted EBITDA* LTM2Q26

R$ 109.6M

+74% vs. LTM2Q25
New all-time high

Cash generation

+R$ 21.3M

In 2Q26

Share cancellation

+8.5%

(In Shareholder Ownership
& Bitcoin Yield)

El

®  Méliuz | 2Q26 Results Presentation




» |n 2026, we take the next step
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In 2026, we take the next step

Growth

in top-line,
with a
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For 3 years, we have been adding increasingly larger cohorts of users to

our business
Total accounts New e-commerce buyers
(# million) (base 100)

33.4
281

2Q23 2Q24 2Q25 2Q26 2Q23 2Q24 2Q25 2Q26
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iv At the same time, we remain a long-term customer retention machine

400 -

350

300 -

250

200 -

150 4

100 -

50 1

Revenue Retention by Cohort
(# million)

~ +219%
h - Revenue retention from

the cohort acquired 10
years ago®

0
2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025

I 2025 [ 2024 [ 2023 2022 2021 2020 2019 [0 2018 [ 2017 [ 2016 [ 2015 [ 2014 [ 2013 M 2012 [ 2011
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The result is our steady growth: we are close to reaching R$ 500 million in
Net Revenue, +26% in the LTM

nsz7
148
97.8
---------- g =
17.8
26
2Q25 2Q26

Other companies

Consolidated Net Revenue

(R$ million)

426.6

460.2

495.9
4781 e -
62.4 1

26%
401 l

2Q25LTM  3Q25LTM  4Q25LTM

1Q26 LTM  2Q26 LTM

Financial services net revenue [l Shopping Brazil net revenue

+44%
Shopping Revenue
LTM2Q26 vs LTM2Q25

-25%
Financial Services

Revenue
LTM2Q26 vs LTM2Q25

-5%
Other companies
LTM2Q26 vs LTM2Q25
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The core business continues growing fast, driven by the 114% YoY growth

Shopping Brazil Revenue Growth YoY
(R$ million)

in beyond e-commerce

Net Revenue Shopping Brazil
(R$ million)

2Q25 2Q26 2Q25 2Q26
LT™M LT™M

Beyond e-commerce [l E-commerce

+19%
E-commerce

Growth
2Q26 YoY

+114%
Beyond E-commerce

Growth
2Q26 YoY

21%
Beyond E-commerce

Share
of Shopping revenue

Shopping Net
Revenue 2Q25

E-commerce
Growth

105

Beyond E-
commerce
Growth

92.6

Shopping Net
Revenue 2Q26

c
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E-commerce continues to show consistent growth and maintains Take
and Net Take levels: +26% YoY in LTM Revenue

E-commerce Revenue and

(R$ million | %)

Take Rate

6.6%

212.6

2Q24
LT™M

+45%

76% 7.6%
7.2% P — 74%
70% 1% T ~
68% 6.7% -
+26%
308.2
2904 2965 o
266.8
2387 2444
2220 2233
3Q24 4Q24 1Q25 2Q25 3Q25 4Q25 1Q26 2Q26
LT™M LT™M LT™M LT™M LT™M LT™M LT™M LT™M
E-commerce net revenue - Take rate

GMV and Net Take Rate

(R$ billion | %)

23%  23% o094 23% 2294 220 23%  23% 999

+5%
56 5.6 5.6

53 5.4

51

4.8

4.6
4.5

+23%

2Q24 3Q24 4Q24 1Q25 2Q25 3Q25 4Q25 1Q26 2Q26
LT™ LT™M LT™M LT™M LT™M LT™M LT™ LT™M LT™M

GMV Net take rate
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Beyond E-commerce and E-commerce are complementary and
synergistic

Beyond . Multi-product
E-commerce user
g —>
(]
=
o
g
at ("]
(]
= oT
] (3]
2
£
£
3 E-commerce
only
LTV per user

ntation
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In 2Q26, we successfully leveraged these synergies across

verticals
Cross-Sell Index Across Verticals
(base 100)
187.0 _

Beyond Multi-product
E-commerce T user
g —>
S
-3
[
E (7]
o ("]
:
E)
£
£
é' E-commerce
only
| I
I
| +80M recommendations |
LTV per user : month, based on offline consumption |

Méliuz | 2Q26 Results Presentation
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In 2026, we take the next step
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In just twelve months, we grew ARPU by 37% in e-commerce and 78%
in beyond e-commerce

160
150
140
130
120
1o
100
90
80
70

60 -
2Q25LT™

100.!

137.0

+37%

4Q25 1Q26 2Q26
LT™ LT™M LT™

(base 100)

LTM Revenue per Active User

180
170
160
150
140
130
120
10
100
90
80
70

Beyond E-commerce

60 -
2Q25LT™M 3Q25 4Q25 1Q26 2Q26

LT™M LT™M LT™M LT™M

TLTM revenue per active user: revenue attributed to users over the last 12 months divided by the number of users who completed at least one transaction in the same period.
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In 2026, we take the next step
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Expenses remain at
their lowest level in
history, even as
Méliuz grows
faster

— Net revenue +26.1% YoY

— — Fixed expenses -2 p.p YoY.
Variable expenses (cashback) -2 p.p. Yoy
Marketing investments -2 p.p Yoy

Net 4959

Revenue
R$ million

% of
net revenue

——
———— — —— — — —

2Q24 3Q24 4Q24 1Q25 2Q25 3Q25 4Q25 1Q26 2Q26
LT™M LT™M LT™M LT™M LT™M LT™ LT™M LT™M LT™
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Our cashback rates remain healthy and in line with historical

performance

1Q24 2Q24 3Q24 4Q24 1Q25 2Q25

44.0%

3Q25 4Q25 1Q26 2Q26
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. We improved our Adjusted EBITDA by +38% YoY and reached an
Adjusted EBITDA margin of 22.1% in LTM2Q26

Consolidated Adjusted EBITDA?

(R$ million)
22.1
16.1
109.6
Y
15.0
12.8 +74%
17.3 631
+38%
126 I
2Q25 2Q26 TH25 1H26 2Q25 2Q26
LT™M LT™M

=@ Adjusted EBITDA margin

1 Adjusted EBITDA excluding the Bitcoin impairment.
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Consolidated Adjusted EBITDA!

(R$ million)

219

221

38.4

2Q24
LT™M

1 Adjusted EBITDA excluding the Bitcoin impairment.

49.4

3Q24
LT™M

54.1

4Q24
LT™

921
785
657 631 |
1Q25 2Q25 3Q25 4Q25 1026 2026
LT™M LT™M LT™M LT™M LT™M LT™M

«®= Adjusted EBITDA margin

We reached the 5% consecutive quarter of LTM EBITDA margin growth

+5 p.p.
Adjusted EBITDA
margin for 2Q26 LTM
vs. 2Q25 LTM

~2X
Adjusted EBITDA

Margin: 2Q26 LTM vs.

2Q24 LTM
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EBITDA converted into cash: We generated R$21.3 million in cash in

2Q26

(14.8)
2Q26 EBITDA

322

Bitcoin
Impact

Cash Flow Bridge in 2Q26

12 18.6

(R$ million)

n.7

Other non- 2Q26 EBITDA  Cashback

cash impacts adjusted for
non-cash
effects

variation

(5.3)

Earn-out
payments

(2.6)

Changes in
accounts
receivable

and accounts
payable

(&)

Other
cash flows

213

Cash, cash
equivalents
and
marketable
securities
as of Jun/26
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» We continue to accelerate Al adoption across the whole company

| 3

4 N\ /7 \ [ )
Engineering Development
& Product +90% of code written by Al
N4 g J
(R T 4 )
Al Base Infrastructure
Analytics as a support Database Integration and
tool Analytics Skills
— \\§ J
S 4 )
Simple Automations
Business & - Content creation and
Support management
; - Process automation
. J y € J
-
4Q25 1Q26 2Q26 Next steps
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4 N\ /7 \ [ N\ [ )
. . End-to-End Flow
Engineering Development ‘
& Product +90% of code written by Al Frio PROMO (nisgice)
testing
\\ J \ AN J
(R T 4 N\ [ )
y\| Base Infrastructure RpeafI-Tlme In|5|ghts
. . - Performance alerts
Analytics as a support Database InFegratlon and - A/B testing analysis
tool Analytics Skills - Insights for partners
\\ J . AN J
S 4 N\ [ )
Simple Automations Complex Flows
Business & - Content creation and - Automated ads management
Support management - Agentic backoffice
- Process automation - customer service
. J y € J U J
4Q25 1Q26 2Q26 Next steps

2
«

’ We continue to accelerate Al adoption across the whole company

|3
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» We continue to accelerate Al adoption across the whole company

v

( N\ /7 N\ [ N\ [ N\ [ )
End-to-End Flow
Engineering Development ‘ 24/7 Product
& Product +90% of code written by Al fersot?;gRD i lnisgwied Development
. J/ . /L J
AR ) 4 N\ [ N\
Al Base Infrastructure RpeafI-Tlme In|5|ghts Autonomous and
" . t q
Analytics as a support Database Integration and 'A/eé S;giigcsnaaisé personalized
tool Analytics Skills . Insights for partners decisions
. J/ . /L J
) 4 N\ [ N\
Simple Automations Complex Flows
Business & - Content creation and - Automated ads management Autonomous
Support management - Agentic backoffice Operation
- Process automation - customer service
- J /' J J y,
.
4Q25 1Q26 2Q26 Next steps

| 3
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’ Al is not a goal: it is the means behind every result we generate

. Annual revenue
PR{;))ev per employee 2
0 (R$ million)

+1% —

+160%

4Q25 1Q26 2Q26 4Q25 1Q26 2Q26

1 PR/Devs: ratio between the number of pull requests in the period and the average number of developers over the same interval, excluding code-freeze periods.
2 Considers Méliuz figures and permanent positions.

E
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In 2026, we take the next step
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The buyback program allowed us to capture the market asymmetry and
generate an 8.5% increase in ownership for our shareholders

+9.1IM

shares repurchased
100% funded from operating cash flow

Results, next 12 months?
(R$ million)

Material Fact -

Oct 8, 2025'
(R$ million)
109.6

-8.1%

reduction in outstanding shares
from the buyback program

412 371

+8.5%

Bitcoin yield
generated through the buyback
program

10.0

EBITDA Cash Share

2Q26 LT™M GCenerated Buyback
2Q26 LTM +11.4%

Adjusted EV

Bitcoin yield annualized
generated through the buyback
program

1 The buyback program was carried out via derivatives and funded by the Company's operating cash generation. The adjusted EV considers the data disclosed in the Material Fact of October 8, 2025.
2 Results accumulated from 3Q25 to 2Q26, corresponding to the four subsequent quarters following the last result disclosed before the Material Fact of October 8, 2025.
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We believe the Company remains undervalued relative to its peers

Market Cap Cash available Buyback BTC NAV Adjusted Enterprise Value?!

SE3EDERTYE R$ 75.5mM R$ 37.2M R$ 199.3 M R$ 197.5m

-
1

Adjusted EBITDA

RS 109.6M YT .
+74% YoY mehuz Klarna |botta MONEYSUPERMARKET c TOTVS locaweb %> BEMOBI

EV/EBITDA? 1.80x 10.58x 72.65x 6.72x 12.35x 11.35x 6.92x

LTM Revenue
Growth YoY? +26% +28% 7% +2% +20% +11% +24%

Peers trade between 3.7x and 40.3x Méliuz's multiple

1 On a managerial basis, EV was adjusted for the Company's cash position and BTC NAV (Net Asset Value), as both represent relevant liquid assets. Reference date: August 4, 2026, not considering the share cancellation on August 5, 2026. The cash positionexcludes

amounts allocated to marketable securities (TVM).
2 Based on the most recent public financial information available for each company as of the date of this presentation. For companies that had not yet disclosed 2Q26 results, the most recent available public financial information was used.
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We are the 7th company with the highest growth in the Ibovespa,
yet we trade at the lowest EV/Net Income multiple

® Meéliuz (CASH3)
Ibovespa

VALUE + GROWTH
+60%

+50%

+40%

EV/L: 3.3x
YoY: +26.1%

+30%

higher growth >>

+20%

Revenue LTM

+10%

0%

-10%

0x 10x 20x 30x 40x  60x  80x  100x
EV / Net Income LTM more expensive >>
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Méliuz IR internal analysis.

Considers Méliuz's LTM2Q26 Net Income excluding the Bitcoin impact.

Méliuz's EV was calculated based on the market cap as of August 4, 2026, net of cash and equivalents and the Company's debt.

For the remaining Ibovespa companies, fundamentals (LTM Net Income and Revenue YoY) and EV reflect the most recent quarter available at CVM as of August 6, 2026.

Excluded from the Ibov universe: companies in the banking and financials segment, and companies whose latest available disclosure predates 1Q26 (LTM net loss, no filing published, or incomplete data). 28
Source: CVM and Yahoo Finance.



We approved a new buyback program to continue generating value for

our shareholders

Strong operating performance R$109.6M
Consistent results over the last quarters LTM Adjusted EBITDA', +74% YoY

Cash generation R$ 45.3M
100% generated by operations Cash generated over the last nine months
(since the program launched - Oct/25)

Solid financial position R$ 258.8M
Fiat currency and Bitcoin' in liquid assets
No indebtedness Zero
Clean balance sheet, no debt debt
Current market value

1.8x

EV/EBITDA is 3.7x-40.3x below peers
EV/EBITDA

1 Adjusted EBITDA excluding the Bitcoin impairment
2 Cash and cash equivalents balance as of June 30, 2026, and Bitcoin portfolio value as of August 4, 2026.

New buyback program

launched in Aug/26

10% free float

8.1 M shares to be repurchased
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To execute the buyback plan, we approved a new capital allocation
structure: more efficient, flexible and integrated

Treasury Strategy Objective

BTC Yield and
Integrated assessment and management of the Company's net cash value generation
for shareholders

Bitcoin acquisition Share buyback

via operating cash generation or via operating cash generation or the
derivatives Bitcoin balance
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