


ENTREGAR UMA EXPERIENCIA ™

MUITO MAIS COMPLETA

TIME

NOVO
APP

A promessa do follow on se tornou
realidade. Trouxemos os heads de dreas
para nos ajudar a construir e entregar
as estratégias de cada produto.

O desenvolvimento do novo App
estd em estdgio avancado e o
lancamento estd previsto para
janeiro de 2022.

BLACK
FRIDAY

NOVO
CARTAO
MELIVZ

O recorde do numero de novos
compradores nos deixa
animados para entregar uma
excelente Black Friday.

Jd estamos em contagem regressiva
para o langamento do novo cartdo
e a intera¢do com os usudrios jd
comecou via waitlist.



PRINCIPAIS MARCOS ATE 0 MOMENTO

R
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Contratacdo e
formacado dos times

Arquitetura do app

Waitlist do novo
cartdo de crédito

Features de cadastro
e onboarding

Estrutura para operacdo
de Bitcoin e de PIX

oO-HZmI>»N0Z>r

Shopping

+ Servicos Financeiros

A PARTIR DE JANEIRO DE 2022

C] Novo App

(¢} Conta Digital

>$< Transacdo via Pix

In-app chat, help center
e backoffice

+

® ® 0

Cartdo de Crédito,
Débito e Pré-pago

Novas transacoes
com cashback

Compra e Venda
de Bitcoin

Outras funcionalidades



Crescimento do nosso time,
especialmente em Produto
e Tecnologia



NOSSO TIME

EVOLUGAO GRUPO CASH3

(#) 838
134 769 do time do Méliuz estd
678 alocado em Tecnologia

591 616 e Produto

79 289 9

142 166 176

dos nossos desenvolvedores
estdo trabalhando em
Nov! D U F® MAR ABR MAE N Jn® a0 SET oUT features, melhorias e novos
0w 2 2 2 2 2 ( 2 2 2 2 produtos que serdo lancados
ao longo dos préximos
trimestres

1 Considerando o nimero de funciondrios do Méliuz no dia da oferta inicial de agdes (IPO).
2 Aquisicdes: Picodi em fev/21; Acesso Bank (pendente de aprovacdo do Banco Central), Promobit e Melhor Plano em 5
mai/21; Alter em jul/21.




BAIXO NIVEL o 919

DE TURNOVER
VOLUNTARIO Q‘E’ﬁkmﬂ
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1 Aproximadamente



Crescimento da nossa base de
usudrios potencializando
novos produtos e servicos



3T21

1- Considera apenas Méliuz.

2- Usudrios Ativos s@o usudrios unicos,
novos ou recorrentes, que realizaram ao
menos uma das seguintes agdes durante o
periodo reportado: (i) compra em algum
parceiro Méliuz iniciada a partir do
aplicativo (app), site ou plugin da Méliuz; (i)
alguma compra utilizando o CartGo de
Crédito Meéliuz; (iii) ativagdo de alguma
oferta divulgada pela Méliuz em seu site,
aplicativo (app) ou plugin; (iv) instalacGo ou
manutengdo de plugin ativo em seu
navegador de internet; (v) instalagdo ou
utilizacGo do aplicativo do Méliuz; (vi)
submissdo de proposta solicitando o Cartdo
de Crédito Méliuz; (vii) solicitacdo de resgate
do saldo de cashback para sua conta
bancdria ou poupanca e/ou (viii) indicagdo
de novo usudrio para a Méliuz por meio do
Programa “Indique e Ganhe”.

CONTAS TOTAIS!
G18%)—,

208
18,8 et (+10%

contas abertas 1116
por dia util
no 3T21

30 N 3T

USUARIOS ATIVOS LTM12
—(+168%)—,

9,9

818 - 4 "'8 %

3,6

3T M 3T



&~
SOLIDO
CRESCIMENTO

VISITAS APP SESSOES SITE

(#MM) (#MM)

+184% )—, {+90% )-

44 24 24

15

3120 2121 311 3120 211 311

M

PLUG-IN ATIVO NO

(NI)\VEGAD(]R
#K

31%)—
807 846

=& (+0%

646

3120 2121 3121

Usudrios ativos na extensdo (plug-in) sGo aqueles usudrios que utilizaram seu navegador e possuiam o produto instalado e
ativado nos ultimos 7 dias. Os nimeros de visitas no App, sessdes no site e Plug-in ativo no navegador contemplam apenas 9

o Méliuz (sem aquisicoes).



< PELO SEGUNDO

TRIMESTRE SEGUIDO

NOVO0S COMPRADORES!
Vertical Shopping

2020

BLACK FRIDAY

BLACK FRIDAY
2019

5
fury
(5=}

120 2120 3120 47120

%
:

MAIS NOVOS COMPRADORES
NA VERTICAL SHOPPING
BLACK FRIDAY.

GMV POR SAFRA2

SEMESTRE DA PRIMEIRA COMPRA
(RS B)

m 21 31

2011-82
2012-81
2012-S2
2013-81
2013-52
2014-81

1 Os nimeros de novos compradores contemplam apenas a vertical de shopping do Méliuz (sem aquisi¢des);
2 Os dados de GMV por safra contemplam apenas o Méliuz (sem aquisigdes).

I 2021-81
| 2020-82
[ 2020-51
[ 2019-82
I 2019-51

2018-52
[ 2018-81
M 201782
[ 2017-81
[ 2016-S2
I 2016-51
I 2015-52
[ 2015-81
I 2014-52
[ 2014-81
I 2013-52
I 2013-51
[ 2012-82
I 2012-81
I 2011-52
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ATINGIMOS
0 MELHOR
RESULTADO
DA HISTORIA
EM GMV

GMV TRIMESTRAL
(RS B)

+18% )—,

14
1Gn%

11
0,6

30 271 31N

GMV LTM
(RS B)

(+102% )—,
4,5 |
37 N 1(G20%

2,2

310 27111 31

M

TAKE RATE TRIMESTRAL
MELIUZ

(%)

—0,6 p.p. 7'

6,2%

56% 55% Rty 07pp)

3120 211 31

O GMV (Gross Merchandise Volume) ou Volume Bruto de Mercadoria considera o valor total das vendas originadas para nossos parceiros do
e-commerce. Considera os valores de Picodi a partir de marco de 2021 e Promobit a partir de maio de 2021;
Take rate: representado pelo percentual de comissdo da empresa em cada transagdo realizada na vertical shopping. Chegamos no valor do take

rate através de um cdlculo gerencial, onde a comiss@o acordada com cada parceiro € dividida pelo GMV originado. Ver disclosure compelo no l l

release de resultado 3T21.



MELIUZ NOTA FISCAL

USUARIOS ATIVANDO OFERTAS ATIVADAS SELLOUT DATAPOINTS
OFERTAS (4MM) (4Mm)

(#K)

@ +140%

\ 139
(Cv{\\ \\h
— ‘\ “ \|
Y
\ \\\\\\ YT Vi MBI N

L

i m 21 311 m 7 3 m 221 31
\ ‘ t"\
\ \ \ \ \ \ | Sellout Datapoints representa o volume captado de registros de itens vendidos nas notas fiscais 12




MELIUZ NOTA FISCAL

USUARIOS
EM MAIS
DE 3.622
CIDADES

13



Desaceleracao
esperada por conta
da priorizacao na
elaboracdo e
estruturacdo do
novo cartdao Méliuz

CARTOES SOLICITADOS TPV TRIMESTRAL TPV LTM
ACUMULADO L 5]
(#MM)

28
21 [ cee

16 0,9
3120 2111 31N 3120 211 311 3120 211 311
TPV (Total Payment Volume) ou Volume Total de Pagamentos considera o valor total que 14

nossos usudrios transacionaram com seu Cartdo Méliuz



A aquisicao da

Alter marca nosso
primeiro passo da
feature de
investimentos no
ecossistema Méliuz

M

ATIVOS SOB CUSTODIA VOLUME NEGOCIADO USUARIOS ATIVOS

(RS MM) (RS MM) (#K)

38,8 4094
----- 29 o)
m e | T C>
54 B3l 38
k) { A V4 R 1 VA k) { A P4 B 1 A M0 221 312
Aprovagdo da compra da Alter ocorreu na assembleia no dia 1 de outubro e, portanto, seus dados financeiros serao 15

consolidados ao Méliuz no resultado trimestral referente ao 4T21.



Avanco na vertical shopping
Internacional em busca de mais
engajamento dos usudrios

16



%picodi

SHOPPING
INTERNACIONAL

ON TRACK NA ESTRATEGIA DE AUMENTAR
0 ENGAJAMENTO DOS USUARIOS



Trafego com
origem em

44 PAISES

+13,0 MM

De sessoes no site Picodi
durante o 3T21

Receita Liquida

RS 234 Mm: .

GMV no 3T21

18
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RECEITA LIQUIDA RECEITA LIQUIDA LTM
(R$ MM) (R$ MM)

@ 4,f129%” —, (+96% )—
08,7 208,4

CRESCEU i‘é}—ﬂh (+8%) g}S_,i_m_t o
0 062 L
129% NO 256

3.0 394 1326

COMPARATVO =
AN “ Al 30 2121 312 320 212 31

Shopping Nacional > Servicos Financeiros

Shopping Internacional @ Outros

Considera os valores de Picodi a partir de margo de 2021 e Promobit e Melhor Plano a partir de maio de 2021. 20
Valores de Shopping Nacional incorporam somente resultados do Méliuz



RECEITA LIQUIDA RECEITA LIQUIDA LTM
SHOPPING (RS MM) SHOPPING (RS MM)

Receita do
Shopping

1434
99,0

3120 211 31N 3120 7

" Nacional @ Internacional

Consid era os valores de P odia p artir de margo de 2021 21
Valores de Shoppi gN nal incorporam somente resultados do Méliuz



RECEITA LIQUIDA RECEITA LIQUIDA LTM
SERVIGOS FINANCEIROS SERVIGOS FINANCEIROS
(R$ MM) (R$ MM)

21 8,6 34,0 -
..... 285 |t (19%) Desaceleracéo

esperada por conta
da priorizacao

3,2 79 | na elaboracéo e
' estruturacdo do
novo cartdao Méliuz
3120 mm 3 3120 2 31

Considera os valores do Cartdo de Crédito Méliuz e de Méliuz Empréstimos.



CONTINUAREMOS
INVESTINDO

Foco em gerar valor
no longo prazo

EVOLUCAO EBITDA

(RS MM)
R
FOCO NO
CRESCIMENTO
_______________________ DOTIME
4,2
(7,2) 3.6 24
(93) (07) (9,9)
(6,0)
EBITDA RECEMA  DESPESAS  DESPESAS  OUTROS'  EBITDA ITENS EBITDA
a1 LOUIDA  CASHBACK  PESSOAL 21 DCRAORDZ  AJUSTADO
E MARKETING 312

1 Qutros: despesas gerais e administrativas, despesas de software, servicos de terceiros e outras receitas/despesas operacionais;
2 ltens extraordindrios: Considera despesas com M&As (R$ 0,7MM) e ganho da operagéo de compra da iDinheiro (Gana S.A.) (-R$ 1,4MM) 23



RESULTA

RECEITA LIQUIDA LTM
PRO FORMA COM
AQUISICOES
(R$ MM)
- 289, 8
----- © Méliuz
106 9 Picodi
~ Outras'
. l @ Acesso

3T20 m 3

1 Qutras: Melhor Plano, Promobit, idinheiro.

24



PARA 08
PROXIMOS
TRIMESTRES

M

Continuar reforcando pontualmente o
nosso time, especialmente o de
produto e tecnologia.

Estamos prontos para
entregar uma excelente
Black Friday.

Avancar nos testes com a feature
cashback, langar aplicativo e
potencializar o engajamento

de usudrios.

Foco total na estruturacdo e
desenvolvimento do novo App e dos
novos produtos financeiros, como

0 novo cartdo de crédito Méliuz.

25



DESCUBRA,
DECIDA
COMPRE
ECONOMIZE
E PAGUE.

ri.meliuz.com.br
ri@meliuz.com.br







DELIVERING A MUCH MORE ™

COMPLETE EXPERIENCE

TEAM

NEW
APP

The promise of the follow on became
true. We brought heads of teams to help
us build and deliver strategies for each
product.

The development of our new App
is at an advanced stage and the
launch is scheduled for January
2022.

BLACK
FRIDAY

NEW
MELIVZ
CARD

The record number of new
buyers makes us excited to
deliver an excellent Black
Friday.

We are already counting down to the
launch of the new card, and the
interaction with users has already
started via waiting list.



KEY MILESTONES SO FAR

A

o
©

Cy

Hiring and training teams

APP architecture

New credit card waiting list

Registration and
onboarding features

Structure for Bitcoin and
PIX operations

Shopping
+ Financial services

FROM JANUARY 2022

C] New App

E$3 Digital Account

>$< Transaction via Pix

+ In-app chat, help center
and backoffice

® ® 0

Credit, Debit and
Prepaid Card

New transactions with
cashback

Bitcoin trading

Other features



Increasing our team, especially
iIn Product and Technology



OUR TEAM

CASH3 GROUP - EMPLOYEES
(+) 838

134 769 of Méliuz team is allocated

678 in Technology and Product
5op 616

9 289 3B
12 166 176

of our developers are
working on features,
improvements and new
products that will be released
over the next few quarters

NOv'  DEC JAN  FEBZ  MAR AR MAY  JUN  Ju® A6 SEP oCT
2 20 2 2 2 il 2 2 2 2 2 2

1 Considering the number of Méliuz employees on the day of the initial public offering (IPO).
2 Acquisitions: Picodi in Feb/21; Accesso Bank (pending Central Bank approval), Promobit and Melhor Plano in May/21; Alter 5
in Jul/21.




LOW LEVEL v 303

OF VOLUNTARY

X OVERALL

\ TORNOVER  amng or
=Focus on_ [T ONBOARDING

PEOPLE

210 being the maximum score



The growth of our user base is
empowering new products
and services



TOTAL ACCOUNTS?

e % g

3 0 k | 182 29_84 (+10%)

11.6

3Q21

opened accounts
per business day

3020 201 301

ACTIVE USERS LTM1.2

1- Considers Méliuz only .

2- Active Users are unique, new or recurring
users, who performed at least one of the
following actions during the reporting period:
(i) purchase from any Méliuz partner initiated
from Meéliuz application (app), website or
plugin; (i) any purchase using Méliuz Credit

Card; (jii) activation of any offer advertised by = = ! / b A
Méliuz on its website, application (app) or - b } 3 B
plugin; (iv) installed and performed ol . ! : "

maintenance of the active

plugin in the internet browser; (v) installed or
used the Méliuz app; (vi) submitted a Méliuz
Credit Card application; (vii) redeemed
cashback balance to a checking or savings
account

and/or (viii) referred Méliuz to a new user using
the “Refer and Win” program.

3020 2021 3021



@ AﬂIn’MP VISITS

SOLID GROWTH

IN USER L
ENGAGEMENT
METRICS ;

3020 2021 3021

Active users in the extension (plug-in) are those users who used their browser while having this product installed and
activated in the last 7 days. The numbers of visits to the App, sessions on the website and active Plug-in in the browser

include Méliuz results only (without acquisitions).

WEBSITE SESSIONS

(#MM)

—(+90% )—

u 24

3020 2021 3021

PLUG-IN

(#K)

—(+31%)—

3020 2021 3021



FOR THE SECOND MORE NEW BUYERS AT THE SHOPPING

QUARTER IN A ROW ERTICAL BLACK FRIDAY.

NEW BUYERS! GMV PER COHOSRT2
(©)Shopping Vertical SEMESTER OF THE FIRST PURCHASE - 2

(RS B) | H2-2020
I H1-2020
[ H2-2019
_'4_' 17 - [ H1-2019
16 - H2-2018
ti ] [ H1-2018
13 I H2-2017
ﬁ 1 I H-2007
i I H2-2016

> 10
=8 09 I H1-2016
= %g 1 I H2-2015
== S 06 | I Hi-2015

=T (=} X

E S n:; 05 4 I H2-2014
= "0‘; ] [ H1-2014
§ 02 - I H2-2013
= 3; 1 M H1-2013
e 5 & = I H2-2012
4019 1020 2020 3020 4020 1021 201 3011 & § 8§ 8§ R B B 12012
g =22 2 g = . i-ott

1 The numbers of new buyers include Méliuz shopping vertical only (without acquisitions);
2 GMV data per cohort includes Méliuz only (without acquisitions). 10
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WE ACHIEVED
THE BEST RESULT
IN HISTORY

CONCERNING
GMV

M

GMV QUARTERLY GMVLTM TAKE RATE QUARTERLY
(RS B) (RS B) (%)

+118% )—, +um% — (_ 0.6 p.p. —
14 4.5 o <o B.2%
11 T +21% 3.7 f +20% 0% 3.5 lof 0.7 p.p.

3020 2021 3011 3020 2021 301 3020 2021 3021

The GMV (Gross Merchandise Volume) considers the total value of sales originated by our e-commerce partners. Considers Picodi values since
March 2021 and Promobit since May 2021;
Take rate: represented by the percentage of the company's commission on each transaction carried out in vertical shopping. We get to the take

rate value through a managerial calculation, where the commission agreed with each partner is divided by the originated GMV. See full 11
disclosure in the 3Q21 earnings release.



MELIUZ INVOICE "

USERS ACTIVATING ACTIVATED OFFERS SELLOUT DATAPOINTS
oFFERs (#MM) (#MM)

(#K)

"M’.-i‘ -~

11 |/‘L§\\ \TT :
\ \\\\\\\\\\\ WA “\l‘\"\ ‘\‘ \ LI}

\ \ t: 1021 2011 3021 1021 2021 30211 1021 201 3011

| \'n

oo

| I

\ 12
i) | Sellout Datapoints represents the captured volume of records of items sold in invoices



LI
USERS
IN MORE

THAN 3,622
CITIES



expected slowdown
due to prioritization
in the preparation
and structuring of
the new

Méliuz card

CARD APPLICATIONS TPV QUARTERLY TPVLIM
(AENERUED (RS MM) (R$ B)

16 246 o

3020 201 301 3020 2021‘ 3021 3020

TPV or Total Payment Volume considers the total amount that our users transacted with their Méliuz Card

21

01

2.8

R] 1Al

&

14



ASSETS UNDER CUSTODY  TRADED VOLUME ACTIVE USERS

(RS MM) (RS MM) (RS MM)

S

The acquisition of

Alter marks our first
step in investment
services in the
Méliuz ecosystem

5.4 8. 38

00 2020 302 020 2020 300 il el
Approval of the purchase of Alter took place at the meeting on October 1st and, therefore, its financial data will be consolidated to 15
Méliuz in the quarterly result for 4Q21.



Advances in International Shopping
vertical, looking for more
user engagement.

16



Y\ . ONTRACK IN THE STRATEGY
@ picodi 10 NCREASE USER ENGAGEMENT

INTERNATIONAL
SHOPPING

In ear



Traffic from

44 COUNTRIES

+13.0 MM

Sessions on Picodi website
during 3Q21

Net Revenue

RS 234 mm: "

GMV in 3Q21

18
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&

GREW 129%
IN THE ANNUAL
COMPARISON

C
N

NET REVENUE NET REVENUE LTM
(RS MM) (R$ MM)
+129% )—, +36% )——,
545 9.1 o 208.4_"_
s—rT} Il 2 (+8% ]753 —m—T +19%
25 6 106.2
3020 2021 3021 3020 20211 3021
National Shopping Financial services

International Shopping @ Others

onsiders Picodi values since March 2021 and Promobit and Melhor Plano since May 2021.
ational Shopping values incorporate Méliuz results only.

20



NET REVENUE NET REVENUE LTM

Shopping SHOPPING (RS MM) SHOPPING (RS MM)
Revenue

3020 2021 301 3020 2021 30211

< National @ International

Considers Picodi values since March 2021. 21
National Shopping values incorporate Méliuz results only.




NET REVENUE NET REVENUE LTM

FINANCIAL SERVICES FINANCIAL SERVICES
(RS MM) (RS MM)
8.6
84 0.0 34.0 ~
____ i 28.5 1 ‘ Expected slowdown
"""" i due to prioritization in
the preparation and
3.2 structuring of the new
1.2 Méliuz card

3020 2021 3021 3020 2021 301

Considers the values of Méliuz Credit Card and Méliuz Loans.




WE WILL
CONTINUE
INVESTING

Focus on creating
long-term value

EBITDA EVOLUTION

(RS MM)
R
FOCUS ON
TEAM GROWTH
4.2
3.6
(7.2) (3:6) 54
(9.3) (0.7)

(6.0)
EBITDA NET CASHBACK &  PERSONNEL OTHER" EBITDA EXTRAORD.
2021 REVENUE MARKETING EXPENSES 3021 ITEMS?

EXPENSES

1 Other: general and administrative expenses, software expenses, third-party services and other operating income/expenses;
2 Extraordinary items: Considers expenses with M&As (R$0.7MM) and gain from the purchase of iDinheiro (Gana S.A.) (-R$1.4MM)

(9.9)

ADJUSTED
EBITDA
3021

23



RESULT

) TIQ\

LTM PRO FORMA NET
REVENUE WITH
ACQUISITIONS

(RS MM)

Q Méliuz
Picodi
Others'

@ Acesso

302[] 20211 3021

1 Others: Melhor Plano, Promobit, iDinheiro.

24



FOR
THE NEXT

QUARTER

Continue reinforcing our team,
especially the product and
technology one.

We are ready to deliver an excellent
Black Friday.

Advance testing the cashback
feature, launch the application and
enhance user engagement.

Total focus on structuring and
developing the new App and new
financial products, such as the new
Méliuz credit card.

25



DISCOVER
DECIDE, BUY.
SAVE

AND PAY.

ri.meliuz.com.br
ri@meliuz.com.br




