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New app 
rollout finished 
on June, 2022 
for 100% 
of our user base
enabling multiple 
opportunities to 
increase the 
engagement between 
users and shopping 
products & financial 
services

R$ 7.6 MM

1.2 MM

+24% 
June 2022 vs 1Q22
average number of 
days that a user 
accesses the new 
app in the month

(1) Accumulated results until June, 2022;
(2) Result of 2Q22. 

TPV Méliuz card¹

Digital accounts¹

R$ 797.2 MM
TPV co-branded card²



We have a 
dedicated team 
working on new 
products and 
features 

Continuous UX improvement 

Chat Méliuz - 24 hour service 
by a 100% Méliuz team

Criptoback

Bank account payments
(boleto)

Social-commerce

Insurance

and many more…
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…



Solid growth of 
the user base
which will 
unlock 
cross-selling 
opportunities
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Total accounts¹
Brazil Shopping
(# million) 25.8k

accounts 
opened

per business 
day in 2Q22

7.7 MM
active users² 

in the last 
twelve months

(1) Total accounts: considers Méliuz only;
(2) Active users: definition available in the 2Q22 Earnings Release glossary.



We continue to grow with more efficiency. 
Despite the reduction in marketing expenses we increased the 
GMV and the number of total buyers in the last year

New Buyers
Brazil shopping 

Total Buyers
Brazil shopping 

(1) New buyers and total buyers: The numbers include only the Méliuz shopping (without acquisitions).
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GMV Méliuz
(R$ billion)

Marketing expenses
(R$ million)



We managed to deliver substantially higher growth 
than Brazilian market average while optimizing our investments

Méliuz GMV and 
net take rate
(R$ billion)

Méliuz 
GMV LTM 
(R$ billion)
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GMV growth
Méliuz vs Brazil ecommerce¹

(1) Source: MCC-ENET - economic indexes calculated based on online sales (in reais), in partnership with the Brazilian Chamber of Electronic Commerce and Neotrust



(1) Sell-out data points: represents the volume captured from records of sold items on invoices.

Meliuz Invoice keeps growing 
at triple digits YoY, improving 
our App engagement Users activating 

offers
(# thousand)

Sell-out 
data points¹
(# million)
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4,098
cities

74%
of the 
municipalities 
of Brazil

Product coverage 
since its origin



+525k 
accumulated 

accounts opened 
until 2Q22

Total 
buyers

International 
shopping:

The cashback operation is 
gaining importance in the 
international shopping results
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GMV
Cashback operations
(PLN million)

Represents 15% 
of Picodi total net 
revenue in 2Q22, 
against 7% in 1Q22

Net revenue
Cashback operations
(PLN million)



Net revenue
(R$ million)

We continue to show a robust increase in YoY revenues 
mainly in the Brazil Shopping, despite the adverse macro conditions

Net revenue LTM²
(R$ million)

9(1) Consider the month of June, 2022;
(2) Consider revenue from Picodi since March 2021; Promobit, Melhor Plano since June 2021; Alter since October 2021 and Bankly since June 2022. 



Operating expenses 
excluding extraordinary items and Bankly¹

(R$ million)
We have expenses 
under control and 
we continue to 
invest in products 
and features that 
will still generate 
value

(1) Adjusted by extraordinary items: (i) M&As expenses that occurred in 2021 and (ii) stock options. 
costs.
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2Q22 
Net result
(R$ million)

We continue to grow and invest in new products 
which will generate revenue in the future

(1) Excludes R$ 10.2 million from extraordinary items and R$ 13.2 million from expenses with teams allocated to generate new products (capex);
(2) General and administrative expenses, software expenses, third-party services, other DRE income/expenses. Excludes R$ 8.7 million from extraordinary items;
(3) Depreciation, amortization and taxes.
(4) Include cash & cash equivalents (2Q22 was R$ 404.9 million) and financial investments (2Q22 was R$ 97.0 million).
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+R$ 502.4 MM of cash and 
cash equivalents in 2Q224.
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(1) Considering Brazilian population
(2) Final implementation phase;
(3) 2Q22 LTM GMV
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ri.meliuz.com.br
ri@meliuz.com.br

All
with
Méliuz.

?!

Discover,
decide,

buy,
save,

invest,
pay

and win.
ri@meliuz.com.br

ri.meliuz.com.br
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