


Reinventando Shopping.

Descubra, decida, compre, economize e pague. Tudo com Méliuz.

SHOPPING BANKING

Investimentos
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o CONTAS TOTAIS!

39 ML %

contas abertas
por dia util no 2T21 18 8
10,0MM I

2120 211

USUARIOS ATIVOS LTM:.2
265%

2,4MM 8,8MM

120 2™

1- Considera apenas Méliuz

2- Usudrios Ativos s@o os usudrios novos ou existentes que realizaram ao menos uma das
seguintes acdes durante o periodo reportado: (i) compra em algum parceiro Méliuz iniciada a

partir do aplicativo (app), site ou plugin da Méliuz; (i) alguma compra utilizando o Cartdo de
Crédito Méliuz; (iii) ativagdo de alguma oferta divulgada pela Méliuz em seu site, aplicativo

(app) ou plugin; (iv) instalagGo ou manutencéo de plugin ativo em seu navegador de internet; (v)
instalagdo ou utilizago do aplicativo do Méliuz; (vi) submissdo de proposta solicitando o Cartdo

de Crédito Méliuz; (vii) solicitacdo de resgate do saldo de cashback para sua conta bancdria ou 3
poupanca efou (viii) indicagdo de novo usudrio para a Méliuz por meio do Programa “Indique e
Ganhe”




GMV LTM1.2
83%

2 3,7B

20 2717

TPVLIM

o 0 2,1B

120 27111

2- Considera Méliuz, Picodi e Promobit.

CARTOES SOLICITADOS ACUMULADO

13x
0,5MM B'UMM

120 2™

RECEITA LIQUIDA
120%

2w 1 9OMM

20 72711
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Crescimento do nosso time,
especialmente em Produto e
Tecnologia



Méliuz no IPO (Novembro 2020)
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1- Os 24 funciondrios da Alter serdo incorporados ao time Méliuz.
2- Pendente aprovagdo do Banco Central.
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DIRETOR DE SERVIGOS FINANGEIROS

Giselle Leite

HEAD DE CARTOES

EXPERIENCIA

Head de Cartoes Pagseguro - 4 anos
Gerente de Negdcios Alelo - 4 anos
Coordenadora de Cartoes Bradesco - 3 anos
Coordenadora de Cartoes Ibi - 7 anos

*Pendente aprovacdo do Banco Central

Isla Marchini

HEAD DE NOVOS NEGOCIOS

EXPERIENCIA

Head de Pagamentos Wix - 2 anos
Gerente Sr. Paypal - 8 anos
Gerente de Desenv. do Itau - 4 anos
Gerente Sr. Bank Boston - 14 anos

|
(f?%

0“ g "
Etore Fodra

HEAD DE PAGAMENTOS

EXPERIENCIA
Diretor de Tecnologia Pagseguro/Pagbank - 7 anos
Engenheiro de Software Square - 1 ano



— HEADA '+ 5 pessoas

RR]R”R

— HEADB +3 pessoas
2281

L HEADC +2 pessoas
AR

_ HEAD A + 18 pessoas
RRRRRRARKK/RRIRRRRA

— HEADB + 11 pessoas
RRR]]RKRQ]RA

. peane #14 pessods
RR]RRRRLRRQ

L HEADD *9 pessods
RRRR]ARRAK’A
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GPTW 2021

CERTIFICADO

Premiada no ranking

no ranking
MELHORES MELHORES EMPRESAS
8 EMPRESAS PARA MULHERES Place
EM MINAS GERAIS TRABALHAREM NOTA 91 To
ooy " foromm premiodas esse Work.
ano, +600 inscritas)
2020
NOTA 85
GLASSDOOR |
2019
NOTA 85
4,8 99,,  Recomendam e
o
2017
NOTA 87




Crescimento da nossa base
de usudrios potencializando
novos produtos e servicos

12



Na vertical Shopping
tivemos crescimento
no GMV

GMV TRIMESTRAL
(RS B)

2720 2721

GMV LTM
(RS B)

83w 3'7

3,0
2,0

2T20 17121 2T21

O GMV (Gross Merchandise Volume) ou Volume Bruto de Mercadoria considera o valor total das vendas originadas para nossos parceiros do
e-commerce. Considera os valores de Picodi a partir de marco de 2021 e Promobit a partir de maio de 2021.
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PELA PRIMEIRA VEZ
NA NOSSA HISTORIA

+

RECORDE [
NOVOS COMPRADORES BLACK DE NOVOS ., GMV POR COHORT - ano de primeira compra

. . FRIDAY COMPRADORES :
Vertical Shopping 2020 o BSB)
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Considera os usudrios que realizaram a 1* compra utilizando Méliuz nos parceiros do e-commerce. N&o estdo inclusos usudrios com primeiras compras de Recarga, Gift Card e Méliuz Nota Fiscal.
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TPVTRIMESTRAL  TPVLIM CARTOES SOLICITADOS
(RS MM) (RS B) (ACUMULADO)
(# MM)
MAISDE1,5 o - o~
MILHAO DE !
CARTOES . .
SOLICITADOS ' '
m 0.3 05
2720 2721 2720 1721 2721 2720 1721 2721

TPV (Total Payment Volume) ou Volume Total de Pagamentos considera o valor
total que nossos usudrios transac ionaram com seu Cartdo Méliuz 15



MELIUZ
NOTA FISCAL

USUARIOS ATIVANDO

OFERTAS (#K)

/

69

4720

Sellout Datapoints representa o volume captado de registros de itens vendidos nas notas fiscais

_—>
3

139

1121

2721

OFERTAS ATIVADAS SELLOUT DATAPOINTS
(#MM) (#MM)
9X 6X
/ 0,6 / 9,3
2,5
0,1
4720 1T21 2721 4720 1721 2721
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MELIUZ NOTA FISCAL

USUARIOS
EM MAIS
DE 3.384
CIDADES
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Avancos na vertical Shopping
Internacional, trazendo novas
features em busca de engajamento
e retencao de usudrios
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. ONTRACKCOM A ESTRATEGIA
& °'<°"  DEFINIDA NA AQUISICKD "

T e SR
Z Y D R E
PAISES PRIORIZADOS o v 7 53
para primeira fase de ‘ *‘1 )
lancamento do cashback ’ ‘?
Desenvolvimento dentro do *% o
cronograma com inicio da B L
operacao de cashback nos ’pr)\ g
paises priorizados no final do . :
que habilitam a se mantém sélido, tendo crescido
Novo operacao de cashback BUSINESS 11% em receita 2T21 vs 1T21
PRGDUTOS em fase final de testes As—ls em moeda constante (PLN)
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Trafego com
origem em

44 PAISES

+13,2 MM

De sessoes no site Picodi
durante o 2T21

Receita Liquida

R$239mm: "

GMV no 2T21
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Desenvolvimento do novo App e do
cartao Méliuz, possibilitando mais
acesso a produtos financeiros e
uma conta digital

2



M

MELHOR EXPERIENCIA
DO USUARIO

EXCELENCIA
TECNICA

See:0 MOLTIPLAS MOEDAS
usando a tecnologia — ) & Ml]lTIPI.AS l[NGUAS

[pare reconstruir o
jornada de shopping e , ELEVADO NWE'.
b DESEGURANGA

de servicos financeiros

22



NOVO CARTAD

COM EXPERIENCIA
COMPLETA EM UM
UNICO APLICATIVO.




ADICIONAR MAIS PRODUTOS

E FEATURES PARA SEGUIR
INTENSIFICANDO A RELEVANCIA
E 0 ENGAJAMENTO DO APP

ALEM DE CASHBACK,
ALEM DE BANCO.




Destaques
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G4
RECEITA LIQUIDA RECEITA LIQUIDA LTM
CREscEU (RS MM) (RS MM)
120% NO Y W
120% 70%
o 54,5 175'3 INTERNACIONAL
COM PARATlVﬂ | [y [T
24,8 102,9
AN UAl E&?ﬁ'g MM BR¥31|1L54 MM

2720 2721 2720 1721 2721

Considera os valores de Picodi a partir de margo de 2021 e
Promobit e Melhor Plano a partir de maio de 2021. 26



102,9

M

_RECEITA
LIQUIDA LTM
2T20

M

RECEITA LIQUIDA
PRO FORMA
LT™M 2T21

a0,1
13,6

30,7

161,1

27



Receita do
Shopping

RECEITA LIQUIDA
SHOPPING (RS MM)

16,1

INTERNACIONAL

R$ 8,2 MM
22,8

BRASIL

R$ 37,9 MM
2720 2721

M

RECEITA LIQUIDA LTM
SHOPPING (RS MM)

146,7

1234 e
98,3

BRASIL
R$ 135,9 MM

2720 1721 2721

Considera os valores de Picodi a partir de margo de 2021 e Promobit e Melhor Plano a partir de maio de 2021. 28



RECEITA LIQUIDA
SERVIGOS FINANCEIROS
(R$ MM)

oy

I

2,0

2T20 2721

RECEITA LIQUIDA LTM
SERVIGOS FINANCEIROS
(R$ MM)

22,2

28,5

4,6

2T20 1121 2721

VERTICAL DE

SERVI&OS
FINANCEIROS
SEGUE
CRESGENDO
FORTE




E FOCADOS EM
CRESCIMENTO
NOS PROXIMOS

TRIMESTRES

(RS MM) R
2,7 CRESCIMENTO
48 I NO TIME

(7,4)

(08) (7.2

DESPESAS  DESPESAS
BIDA RN CASHBACKE  PESSOALE  quross  EBITDA RS RRM
21 MARKETING  SOFTWARE 2 * Ml
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PARA 08
PROXIMOS
TRIMESTRES

Continuar reforcando nosso M
time, especialmente o de produto
e tecnologia;

Continuar crescendo nossa base
de usudrios potencializando
novos produtos e servicos;

Avancar na vertical de Shopping
Internacional, trazendo novas
features em busca de
engajamento e retencdo de
usudrios;

Reducao dos investimentos de
marketing para o Cartao atual, e
priorizacdo do desenvolvimento
do novo app e do novo Cartao.

31



DESCUBRA,
DECIDA
COMPRE
ECONOMIZE
E PAGUE.

ri.meliuz.com.br
ri@meliuz.com.br







Reinventing shopping.

Discover, decide, shop, save, and pay. All with Méliuz.

SHOPPING BANKING

Online Merchants P C$3 Bank Account @ Investments
A
Y

é] g‘msl;‘%rs JerE e M ,6¢ Instant Payments (Pix) () Insurances
E

X N @ Credit, Debit and @

Travel & Leisure T reait, bebitan Loans

S Prepaid Card <

7 '\GAicf)th(I:zl;)sp_ups & ’- Virtual Credit Card +  Others



2Q21

TOTAL ACCOUNTS?

39Kk 7%
account_s opened

2020 2011

ACTIVE USERS LTM1.2
265%

2.AMM 8.8MM

2020 2011

1- Considers only Méliuz.

2- Active Users are new or existing users that performed at least one of the following actions
in the reporting period: (i) purchased in a Méliuz partner using the Méliuz app, website or
plugin; (ii) used the Méliuz Credit Card in a purchase; (iii) activated an offer advertised by
Méliuz on the website, app or plugin; (iv) installed and performed maintenance of the active
plugin in the internet browser; (v) installed or used the Méliuz app; (vi) submitted a Méliuz
Credit Card application; (vii) redeemed cashback balance to a checking or savings account
and/or (viii) referred Méliuz to a new user using the “Refer and Win" program.



GMV LTM1.2
83%

1 3.7B

2020 2021

TPVLIM

. PAL

2020 2021

1- Considers Picodi values from March 2021 and Promobit and Melho

2- Considers Méliuz, Picodi and Promobit.

CARD APPLICATIONS ACCRUED

13
0.5MM x BOOMM

2020 2021

NET REVENUE!
120%

e 9OMM

2020 2021

oooooooooooooooooo

OUR
NUMBERS



Increasing our team,
especially in Product and
Technology



Méliuz at the IPO (November 2020)

of Méliuz team is allocated
CASH3 Gl'Ol.lp in Technology and Product

Méliuz: 280

Picodi

growth in the Product

2 and Technology team
Acesso Bank between June 2020

and June 2021
Other companies of the group
(iDinheiro, MelhorPlano, Promobit)

1- Alter 24 employees were incorporated into the Méliuz team. 6
2- After Central Bank Authorization.
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2.96%

LOW LEVEL
OF VOLUNTARY o 120%
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FINANCIAL SERVICES OFFICER

s

-+ g

Giselle Leite Isla Marchini Etore Fodra

HEAD OF CARDS HEAD OF NEW BUSINESS HEAD OF PAYMENTS

BACKGROUND BACKGROUND BACKGROUND

Head of Pagseguro Cards - 4 years Wix Payments Head - 2 years Pagseguro/Pagbank Technology Director - 7 years
Alelo Business Manager - 4 years Manager Mr. Paypal - 8 years Square Software Engineer - 1 year

Bradesco Cards Coordinator - 3 years Development Manager of Itau - 4 years

Ibi Card Coordinator - 7 years Manager Mr. Bank Boston - 14 years old

*Waiting for the Central Bank authorization.



—— HEAD A +5 people —— HEADA  +18 people
RR]RAK RR]RR]RR”Q’Q’/QLQAQ
— HEADB  +3 heople —— HEADB %11 people
RR] RRR]]RKRQ]RA
_— HEADC % 2 people —— HeaDe  # 11 people
AR RRR]ARKRQ]RA]
| HEADD *9 people

RRRRRKRRA
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GPTW

GPTW 2021 CERTIFICATE

in the Awarded in the G tk. " ot
8t BEST COMPANIES BEST COMPANIES FOR 2021 Plrea -
IN MINAS GERAIS WOMEN TO WORK T ace
NOTES1 To
h (category (only 75 componies were Work®
medium-sized awarded this year, +600
entries)

enterprises)

2020

GLASSDOOR NOTES5

®
2019
NOTE 85

[ ]
4.8 9,  Fecommend o

2017 ¢
NOTE 87




Growth of our users
empowering new
products and services



In the shopping
vertical, there was
a growth in GMV

GMV QUARTERLY
(RS B)

1.1

0.5

2Q20 2Q21

GMV LTM
(RS B)

83% 3.7

3.0
2.0

2Q20 1Q21 2Q21

The GMV (Gross Merchandise Volume) considers the total value of sales originated by our e-commerce partners. Considers Picodi values from

March 2021 and Promobit and Melhor Plano from May 2021.

13



FOR THE FIRST TIME
IN OUR HISTORY

+

RECORD [
NEW BUYERS BLACK OF NEW . GMV BY COHORT - vear of First purchase

. : FRIDAY BUVERS " (RSB
Shopping Vertical i ,  (RSB)
18
16
BLACK 4
FRIDAY
2019 12
10
08
06
0.4
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w 900 2000000 N0 N0y 0 AN A A EE2013 EE2014 WE2015 2016 2007 P 2018 ¢ 2019 e 2020
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Considers users who made their 1st purchase using Méliuz on e-commerce partners. Users with first purchases of Recharge, Gift Card and Méliuz Invoice are not included.



OVER 1.5
MILLION
CARDS
REQUESTED

TPV QUARTERLY
(R$ MM)

;I

111

2Q20 2Q21

TPV (Total Payment Volum

TPVLIM
(RS B)

2Q20 1Q21 2Q21

e) considers the total amount that our users transacte

M

CARD APPLICATIONS
(ACCRUED)
(# MM)

0.5

2Q20 1Q21 2Q21
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MELIUZ M

INVOICE

USERS ACTIVATING OFFERS ACTIVATED OFFERS SELLOUT DATAPOINTS
(#K) (#MM) (#MM)

X 9x 6X

[ [ o [ s
65

2.5
0.1

4Q20 1Q21 2Q21 4Q20 1Q21 2Q21 4Q20 1Q21 2Q21

16

Sellout Datapoints represents the captured volume of records of items sold in invoices



N
USERS
IN MORE

THAN 3,384
CITIES



Advances In International
Shopping vertical, bringing new
features looking for engagement
and user retention.



Y vicodi  ONTRACK WITH THE STRATEGY
&8 °'°°"  DEFINED IN THE ACQUISITION

X
ol » - xe
PRIORITIZED COUNTRIES = R 53
for first phase of [ “1 a
cashback launch h  §
Development on track with ‘ . *% o
the start of cashback . b
operations in the prioritized @%\ u
countries at the end of . “
»
that enable the remains solid, having grown
N cashback operation in BUSINESS 11% in 2Q21 vs 1Q21

PRODUCTS the final testing phase As—ls in constant currency (PLN)



Traffic from

44 COUNTRIES

+13.2 MM

Sessions on the Picodi
website during 2Q21

Net Revenue

R§239mm: "

GMV in 2Q21

20



Development of the new App and
the Méliuz Card, enabling more
access to financial products and a
digital account



M

ENHANCED CUSTOMER
EXPERIENCE

" TECHNICAL
| EXCELLENCE

using technology to 9 B | MULTI-CURRENCY &
empower commerce -\ MULTI-LANGUAGE

and banking.
HIGH SECURITY LEVEL

22



NEW CARD WITH
A SINGLE-APP
wad)  EXPERIENCE.

platinum



ADD MORE PRODUCTS AND
FEATURES TO CONTINUE
INTENSIFYING THE APP’S
RELEVANCE AND USABILITY

BEYOND CASHBACK,
BEYOND BANK.




2Q21 /\ /_/

HIGHLIGHTS TR |
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®
0 NET REVENUE NET REVENUE LTM
0 RS MM) (RS MM)
IN THE C (
1,2 "/54.5 T% 1753
AN N u Al IF:ITEgN&T,\IAUNAL 145.6 ETElmiAI\T/:EANM
24.8 $ o $
COMPARISON

2Q20 2Q21 2Q20 1Q21 2Q21

~

Considers the values of Picodi from March 2021 and Promobit and
Melhor Plano from May 2021. 26



148

102.9

M

NET REVENUE
LT™M 2Q20

255.5

cC a0.1

161.1

M

NET REVENUE
PRO FORMA LTM 2Q21
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Shopping
Revenue

NET REVENUE NET REVENUE LTM
SHOPPING (RS MM) SHOPPING (RS MM)
%) g1 ) 1467
INTERNATIONAL INTERNATIONAL
29.8 R$ 8.2 MM 123.4 R$ 10.9 MM
98.3
Rb 39,9 MM RS 1559 M
2Q20 2Q21 2Q20 1Q21 2Q21

Considers values from Picodi from March 2021 and Promobit and Mlehor Plano from May 2021. 28



NET REVENUE
FINANCIAL SERVICES
(R$ MM)

2Q20 2Q21

NET REVENUE LTM
FINANCIAL SERVICES

(RS MM)

@ 28.5

22.2

4.6 I

2Q20 1Q21 2Q21

SROWING STRONG

FINANCIAL
SERVICES

VERTICAL
CONTINUES




(RS MM)

FOCUS ON

FOCUSING ON 49 TEAM
GROWTH I I GROWTH
FORTHENEXT [ T (68).. .. I

QUARTERS

1k

1.4
19 0g 02
CASHBACK&  PERSONNEL AND
EBITDA  NET  ooCETING  SOFTWARE there  EBITDA  EXTRAORD. ADJUSTED
1021  REVENUE  “rypengrs EXPENSES 0 2021  TEMS2 EBITDA

201
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FOR THE

NEXT
QUARTERS

Continue strengthening our M
team, especially the product
and technology;

Continue to grow our user
base, leveraging new products
and services;

Continue advances in the
Shopping Internacional
vertical, bringing new features
in search of user engagement
and retention;

Reduction of marketing
expenses for the co-branded
card and prioritization of the
new App and Méliuz Card

31



DISCOVER,

DECIDE, BUY,
SAVE AND
PAY.

ri.meliuz.com.br

21
ri@meliuz.com.br




